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Purpose

The purpose of this module is
focusing on the growing

LIKSYy2YSy2y 27T
9y i NBLINBY S dzNE K

as developing business ideas
and companies that drive
social change  through
innovative and profitable
solutions and how to engage
it with
entrepreneurship in rural. As

youth
such, social
entrepreneurship combines
tools, techniqes and visions
related to entrepreneurship
and business innovation on
the one hand with practical,
market driven solutions for
fundamental social
challenges, problems and
concerns on the other hand.
This
primarily at

course is aimed
young
entrepreneurs andfocuses
on the opportunities of social

entrepreneurship on youth.

11

Learning Outcomes

In terms ofknowledge the learner will know:

V ¢KS dzyAljdzS OKI NI} OGSNRaidAOda
and differences with regular business.

The knowledge how teengage social entrepreneurship
with youth in rural.

Identify and utilize their individual skills, knowledge,

passion, talents within social or economic enterprises.

In terms ofskills, the learner will understand:

V The role of social entrepreneurship in theorld and its
future.
Some keys that allow you to think differently about youth
and social entrepreneurship.

other social

Deriving recommendations for

entrepreneurship activities.

In terms ofcompetencesthe learner will be able to:

V Understand whether an enterprise is a social or not.

V an attitude of opeAmindedness and setfritical reflection
with a view to seHmprovement.

individual

understanding and facilitating and group

learning processes;
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1.1. What is Youth entrepreneurship?

Young entrepreneurs are individuals, aged2B8 or potential entrepreneurs, aged -®, who own a business

alone or with a share of at least 30%. Youth Entrepreneurs equip young people with the values and vision to
pursuetheir dreams. Youth Entrepreneurship opens the door to economic empowerment and places students

on a path to prosperous future for themselves and their communities. Youth Entrepreneurship transforms
YAYRaSia o0e& 2LISyAy3 aidzRBaf suda@nd $hens and then byl gviBg tideinitid NI dzy
necessary tools to go after them.

1.2. Youth Entrepreneurship in

1.2.1 Greece

Which is the current situation of youth
entrepreneurship in Greece?

In recent years, due to the economic crisis, you

unemploynent in Greece reached the highest percentay

(31,1%) compared to the rest of the Europe. This prese

the importance of creating young entrepreneuric

opportunities that can act as a basic pillar to reduce ti

unemployment rate. Youth entrepreneurshiprecognized

as the aim of the young people to create or develop thi {
own business idea. Young people usually have the m ~
innovative ideas which can be a starting point for soc

changes. But, the majority of these young people work in jobs (e.g. Wedtitress, bartender, bakery seller etc.)
that are not close to what they had studied.

Opportunities or Challenges?

On the one hand, the main opportunities of greek young entrepreneurs are:

1 Time availability
i Fast learning
1 Low business risk
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1 Enthusiasm
1 Support from family and friends

On the other hand, the main challenges of greek young entrepreneurs are:

1 Lack of funding opportunities and programmes
Lack of experience

Lack of business skills

Lack of networking

Challenges on human resourceamagement
Lack of customer trust

=A =4 =4 4 A

1.2.2 Spain

Which is the current situation of youth
entrepreneurship in Spain?

In Spain the volume of unemployed in this age ran

reaches a value of 38.6%. In this context, the promotion

youth entrepreneurship throughthe strengthening of

education and the approval of aid programs and tt

speeding up of administrative procedures is essenti

While age is a conditioning at the time of undertaking do '.
not have to be a negative factor since it gives the yot

digital skils and a professionalization of the
entrepreneurial profile. The results of various studies show

that the age of the average Spanish entrepreneur has fallen, that one in five young people believes that creating
his/her own business is an alternative afit the new sector technologies are the most attractive for it.

If Spanish youth is asked about the positive aspects of entrepreneurship is proven to obtain relatively results
below the mature population and, in some cases, below the values of the Eurapesage. The 61.8% considers

that undertaking is a good option, the 64.2% believes that successful entrepreneurs are well valued and the
44.8% which is a topic of interest in the media of communication from your country.

The most common sectors for youdmtrepreneurship in Spain are Digital Health and Digital Education, Digital
Transport, Environment and Aerospace engineering.
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Opportunities or Challenges?

Since Spain is a touristic country, the main opportunity that the youth entrepreneurship hasrigmo&or

example:

1.

o 00 A~ W DN

8.

Adventure tourism.

. Lifestyle blogs.

. Thematic tourist routes.

. Hostels or rural houses with sports and wellness offers.

. Entertainment and games services by cities.

. Specialized Marketplace: cosmetics, fashion, technology.

. Rental accommodation and transportation for holidays and trips.

Hospitality or catering franchises.

The main challenges are:

It is very complicated to open to the international market
It isvery difficult to publicize businesses and products

It is very difficult to get financed

Very high competition

Few information

Very high taxes as entrepreneur

Little public administration support

—a —a _a _a _a _a _a
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1.2.3 Poland

Which is the current situation of youth
entrepreneurship in Poland?

The main base of the national economy is an entrepren
and trader. Taking care of unfettered entrepreneurship le

traders developed and, and thereby the increasing of t
wellbeing of the country and citizens. Following tipgnion .

that the young entrepreneurs are the future of the countn
we are obliged to ensure and provide them with the too
and methods which helps them to grow, be more effecti
and innovative in the future.

Based on the European Union's statistics Rablis the
eighth economy in the EU. We have around 1,8 million companies and 99,8% of them are small andingiddle
companies. Poland is one of the EU countries where the number of companies is increasing but also most of
them were/are created from the reessity what stop innovation and creation new place workplace.

FAaSR 2y (GKS DSySNrfye ! NINDR {i(lrGgeadtediye RIGSET wmm
classified as of the other gainful activities (OGA) directly related to the holdiatjldads us to the conclusion
that entrepreneurship of young people in Poland is rather low. The reasons for these results we can find in high
popularity of high education, more than 70% of young people started the university / high education carrier and
more than 65% of the study on the ftiine study. Also, entrepreneurship is perceived by young people as a
complicated and highisk process and people below 30 years old are seen as occupational instability and
uncertainty, and thus, is not conducivedsense of security on the labor market. These ideas are translated into
very low interest into the continuation of the family businesses by youngsters and lack of future plans for more
than 70% of the polish, family businesses, especially in agriculturéaam areas.

It is important to mention the disproportion between gender populations. The data shows that 4% of the
entrepreneurship in Poland is run Ioyales below 30 years old, and only 2% by females below 30 year$twd.
strongcorrelation could b seen in the education background and carrier which is continued by the young
entrepreneur. We can divide them into 4 groups:

1. Education and humanistic study,

2. Social study, economy, law, technical study, industry and construction fields,
3. Health care, soal care,
4

Agriculture,
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The highest numbers of entrepreneurs, based on the high education we can observe in IT and media

communication (like telecommunication, IT, movie making, social media, PR), entrepreneurs of specialist and

high education teachers (Bklegal service, accounting, banking, architecture, high education teachers and

mentors) and also trade and repair services.

Opportunities or Challenges?

The main obstacles for the young entrepreneurs in Poland are:

1

= =4 =4 4 -4 -4 -8 -8

High rates/percentagef the taxes which are imposed on the companies (tax scale of 18% and 32% on

the surplus 85,528 PLN income, 19% flat tax),

Bureaucracy and very complicated forms of law,

The high rate of the competition,

The lack of security and law support,

The market condition,

The lack of the entrepreneurship policy plan from the government,
Local and regional disabilities,

The lack of social support (such as the lack of family suppdrtiee lack of positive authority),

The lack of the platform and space for the experience sharing and exchange,
The lack of knowledge of social media and PR.

The main opportunities for the young entrepreneurs in Poland are:

= =4 =4 4 -4 4 4 -8 —a - -8 -8 - 8

Growing numbers of the highlydacated young people,

Growing numbers of experts and experience young people,

International experience young polish people coming back to Poland,

Support from the SIP and Business Angels,

Growing numbers of funding support and program,

Growing wants ofhe running own business,

E-administration and ebusiness,

Modification and modernization of the methods and techniques,

Growing social awareness about the business and market,

Growing numbers of the possibilities of the international examples and experigharing,
Opening the market and business for the young from the

DNRgAY3I ydzYoSNE 2F (GKS 220 aKlIR2gAy3AQa
Growing interest of the young in running their businesses,

Variety of onlinedbusinesses.

YR GKS
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1.2.4 Turkey

Which is the current situation of youth
entrepreneurship in Turkey?

In recent years, countries have placed entrepreneurship
the forefront in order to ensure continuity in their
development. Accordingly, the support of qualifie
enterprises and entrepreneurs is considered as the m
important movement. In this context, Turkey'

entrepreneurship is also one of the most important titles >

the 2023 development goals. ‘

As in every country, entrepreneurship has a key role in

social and economic development tfie country. In order

to promote entrepreneurship, especially in recent years, there has been an intense public resource allocation,
but there are deficiencies in the development of entrepreneurship through an ecosystemamppridational

FYR AYUSNYylFGA2YylIf &addzRASE 6KAOK A Y Rshaw thiaSTarkeg stadiildS & Q &
continue to work in this field and to improve ecosystem. Global Entrepreneurship Development Institute (GEDI)
prepared by the Globalifepreneurship Index (GEI), Turkey ranks 36 among 137 countries; It ranks 22nd in the
European regional ranking of 41 countries. According to GEA report, Turkey's entrepreneurial strengths above
the world and regional average are venture capital, rapahgh, product innovation, startps and technology

skills while the aspects that fall behind the world and region average are evaluated as risk acceptance,
competition, cultural support, opportunity perception and opportuniigsed entrepreneurship.

Accordng to the index of World Economic Forum which classified the level of economic development as
production factors oriented, efficienegriven and innovatiordriven economies, Turkey is located in efficiency
driven economies. According to 2016/17 Globalrgmteneurship Monitor (GEM), compared with efficiency
driven economies, Turkey lags behind in terms of the number of-gfzst At the same time, the rate of
entrepreneurship activities based on opportunity is lower than the rate of obligatory entreprehguactivities.

According to the Global Entrepreneurship Monitor (GEM) 2016/17 Global Report;

While the rate of Early Stage Entrepreneurship in Turkey in 2015 was 17,4 percent, it dropped to 16,1 percent in
2016. However, this rate (16,1%) is still higthem the average rate of efficiendriven economies (14%).

According to the GEM study, the drop in entrepreneurship rates is caused by male entrepreneurs. While there
was a decrease in male early stage entrepreneurship activities in 2016, there wasreasénin female
entrepreneur rates. It can be said that there is a continuity in female entrepreneurship activities in Turkey.
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An innovative economy is also related to economic development rates. Regionally, innovation intensity is highest
in North Ameria at 39 percent and lowest in Africa at 20 percent. However, in Turkey the rate of entrepreneurs
who are introducing innovative products or services is 30,1 percent.

The report states that there is a strong relationship between entrepreneurship rates amagé&ople perceive
entrepreneurship. See entrepreneurship as a good career choice, entrepreneurs receiving frequent positive
media attention are factors affecting people to become entrepreneurs.

Sixty percent believe entrepreneurs receive positive mediargibn. Among the highest levels reported are
China, Thailand, and Indonesia, where more than tHoeeths of adults see positive media attention for
entrepreneurs, Greece, India, and Mexico report around half this level. While the rate of adults seeing
entrepreneurship as a good career choice is 45 percent, the rate in Turkey is 81 percent. It is 65th among the
countries that took part in the GEM study. In addition, in Mexico and India 47 percent of the adults believe that
entrepreneurs are wellegardedand enjoy high status, whereas this rate is 72 percent in Turkey.

When the technology densities of enterprises in the world are examined, it is seen that there is an intense start

up presence in the information and technoleggiented sectors. AccordingtTurkStat's Small and Medium
Enterprise Statistics published in 2016, 99.8% of the total number of enterprises in Turkey in 2014 was composed
of SMEs. When the technology densities of manufacturing industry enterprises are examined, it is seen that
59.7%of them use low technology, 31% of them use mediom technology, 9.1% of them use meditrigh
technology and only 0.3% of them use high technology. With regard to large share of manufactured goods in
¢dzN) SeQa SELRNI&AZ Al Adw afdamadMiSéchnoidgy pioductsizdilleSngportS E LJ2 N
hightech products.

In order to break this cycle, it is important that an effective univessidustry cooperation should be provided

and human resources specialized in thematic technology fields should be encouraged for entrepreneurship
initiatives. According to the 2018 EMNB LINBY SdzNJ YR Lyy 2@l G§A GBS ! yABSNRAG @
Universityranks 27th and Mersin University ranks 40th in terms tieir entrepreneurship and innovation
performance. With its extensive academic netweodmposedof 6 universities ath a weltestablished industry,
Cukurova Region can stimulate thieung entrepreneurshipotential focused on highech areas that has not

been revealed yet through universitgdustry cooperation.

Opportunities or Challenges?

There are quite a large numbef barriers to youth entrepreneurship opportunities in Turkey, but there are
many circumstances that are helping this country to foster better growth environmé&otsexample, Turkish
investment in Research and Development ranks in the top thirty, WokdRS® ! RRAGA2Y | f f &%
youth, aged fifteen to twentyfour is poised to enter the labor market, in a time when there have recently been
significant layoffs. According to the Turkish Statistical Institute, 18.6% of the unemployed are agthiroup.
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This may contribute to growing entries into entrepreneurial careers. Additionally, Turkey provides good overall
access to communication technology, making it 16th in the world for access to Internet bandwidth, and 41st for
number of securdnternet servers per capita. This may spur new interest in-tnaditional entrepreneurship
opportunities.

Looking at the challenges faced by young entrepreneurs in general, it can be said that there are many obstacles
such as the high cost of directing ineffist and inconsistent bureaucracy, difficulty in protecting intellectual
property rights, lack of education and information, monopoly market dynamics and limited access to capital.

9 Education, Training and Knowledge
Access to funding

Tax and Regulation

Intellectual Property Rights

Culture

Entrepreneurship skills

Lack of Skilled Mentors

1 Market Conditions

=A =4 =4 =4 -4 4

Thedomestic market, on the other hand, shows a very weak structure considering the level of sophistication.
Low demand for innovative products is another problem.

In accordance with the geofitical position of thecountry,due to its proximity to the MiddI&ast countries, the
tendency to aval risk and uncertainty among thgung people creates disadvantage at a significant level. In
addition, the lack of sufficient capital and the inability to provide grants to all young people can be seen as a
threat to entrepreneurship.It is seen as an important opportunity that institutions such as KOSGEB provide
information and financial support to new entrepreneurs. Entrepreneurship trainings provided free of charge
increased the level of awareness of entrepreneurshifthe society and enabled the establishment of more
enterprises and the survival of the established enterprises at a higher level. Such supports create significant
opportunities for new entrepreneurs.
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1.3. Introduction to rural areas as an
entrepreneurial opportunity for youth

The economy has changed dramatically over the past decade, and that the Internet is creating new opportunities
for small businesses to compete and be real wealth generators. Rurdl yeegnizes that markets that were

not accessible before the advent of the World Wide Web, can now be successfully reached even from the most
remote community. As a result, they are seeking out entrepreneurship classes in their schools and starting micro
businesses as early as elementary school.

Who are these young entrepreneurs? They range from an elementary school student, operating a successful
lemonade stand on a hot summer afternoon, to a recent graduate who starts a new venture or begins tzeevital
an existing business. Young entrepreneurs exhibit a passion to create. When channeled and combined with
entrepreneurial education and realorld experience, they can find businesses with significant wealth and job
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